This paper explores competitive advantage of Yemeni export in the market of the USA. Yemen has been placed under a special situation since the "Arab Spring" in 2011; therefore, our analyses study the eleven years prior to the war, between 2000 and 2011, and employ 2-digit SITCs to identify the various products for the selected study period. Balassa's index has been utilized to measure revealed competitive advantage (RCA). This approach is universally popular and is widely reported in literature; however, we are cognizant to the fact that this index may not be empirically relevant. Despite this drawback, Balassa's index has a feature for gross sectoral competiveness of the examined country or a group of countries. According to our empirical analyses using Balassa's index, we identified Yemen to have competitive advantages at the global level during international trade in the selected study period. The competitive advantage was restricted to a few groups of energy and non-energy commodities.
Introduction
Regardless the current catastrophic situation of Yemen, which until now is resulted by civil war, we have tried to analyze the international trade competitive advantage in the USA market during the period before the war. Comparative advantage is the term used to describe the tendency for countries to export those commodities that they are relatively adept at producing, vis-a'-vis the rest of the world. In other words, if a country can produce a good at a lower relative cost than other countries, then with international trade, that country should devote more of its scare resources to the production of the good (Addison-Smyth [1] ).
Through trade, that country can obtain other goods at a lower price (opportunity cost), in exchange for the good in which it has a comparative advantage.
Comparative advantage is a widely used concept in international trade since Ricardian classical theory of trade. Thus, according to the mentioned Ricardian theory, we can say that the stronger comparative advantage lead to larger gains from trade. In the same spirit with some simplification of variables Bella Balassa [2] has came with new term called revealed comparative advantage. Competitive advantage is widely believed by economists to be a key determinant of international production and trade patterns. But non-economists typically think otherwise. In business schools and business circles much greater emphasis is placed on the role of competitive advantage as a predictor of the economic fortunes not just of firms, but of nations as a whole (Neary, J.P. [3] ).
The main objective of this paper is to examine competitive advantage of Yemeni export in the US market as a sectoral comparative analysis. This paper is divided to main 5 sections, the second section, which is after the introduction, is focus on literature review, which has concerned in the more or less similar issues like our examined topic. The third section is about the methodology, methods and data used in our analysis and finally the empirical findings and conclusion are presented in the third and fourth sections respectively. [7] ). Similarly, a few other studies have used this index to quantify a country's revealed comparative advantage as a whole and its internal regions (Yue, C. and Hua, P. [8] and Clark, D. P. et al. [9] ). Balassa B. and Noland M. [10] used a modified method of Balassa's index in their paper "Revealed comparative advantage in Japan and the USA."In this study they surveyed the changing comparative advantage scene in Japan and USA. They measured RCA for 57 primary and 167 manufactured product categories and classified all their products into 20 commodity groups. They noted a drastic change in Japanese pattern of specialization during 1967-1983, when the Japanese shifted from unskilled labor intensive goods to human capital intensive products. During this same period, its comparative advantage increased in natu-Open Access Library Journal ral resources intensive products. However, the USA continued to retain its specialization in physical and human capital intensive goods, with increase in its comparative advantage for natural resources intensive products. Both countries were observed to have higher comparative advantage for high technology products.
Literature Review
Bhattacharyya, R., [11] too used the RCA index in his study. He used the index to study the comparative advantage of India in vegetable, fruits and flower trade in the Asian, EU and North American (USA & Canada) markets as compared to selected other South East Asian countries. Serin, V. &Civan A., [12] conducted a similar study in Turkey for tomato, olive oil, and fruit juice indus- 
Methodology and Data
Several methods have been employed to determine whether or not a country has In simple terms, a country having a comparative advantage for the production of a particular good should be found to export a higher proportion of that good relative to other countries. Therefore, this study seeks to determine Yemen's comparative advantage by using international trade data to compare exports in particular industries with the rest of the world and particularly with the EU. In simple terms, a country that has a comparative advantage in the production of a good should be found to export a higher proportion of that good relative to other countries. Therefore, this study seeks to determine Yemen's comparative advantage by using international trade data to compare exports in particular industries with the rest of the world and particularly with the USA.
Through applying the Equation (1) to Yemen, USA and world trade data, it is possible to identify the sectors and industries in which Yemen has a competitive advantage and has a potential to increase its export to the US market.
Used data
From the United Nations COMTRADE Database, it is possible to get a de- (Table 1 ).
Research Findings
This result is not surprising, as the commodities 33 SITC and 34 SITC account for more than 98% of total Yemeni exports.
It is clear from the results of the empirical analysis that in the selected years, Yemen has a revealed comparative advantage with respect to the USA in seven were exported for the first time. The highest levels of RCA of Yemen in the selected years were in the petroleum and petroleum products (SITC 33), Gas, natural and manufactured (SITC 34) and Coffee, tea, cocoa, spices, and manufactures thereof (SITC 07).
Conclusions
One of the characteristics of the last international economic crisis is its negative Indeed, the global trading system, whilst offering opportunities, is by no means perfect. It gives inadequate attention to the specific needs and vulnerability of poor states (Yemen being one of them), which face special disadvantages associated with poor industrial infrastructure, remoteness, which has led to inappropriate implementation time frames. In spite of otherwise declared, problems for Yemeni export also arise due to the non-tariff barriers that are applied by many countries under the guise of quality standards and quarantine procedures. Lack of capacity and facilities in testing and accreditation has led to legitimate Yemen's exports being sidelined, and has allowed the entry of sub-standard imports "dumped" on the Yemen market.
For increasing the competitiveness of the Yemeni products and then exports, there are a number of things that should be done, starting from the political reforms, solving the political questions and democratization of the society, stabilization of the security situation in the country, then reduction of administrative bureaucracy and corruption from all economic life, then drawing an effective economic and trade policy which emphasized on the export promotion and generating a competitive and fairly business environment. On the other hand, building the effective institutions for inspections is not only for products of export, but also for imported products.
So, from this study it implies that, presently the export possibilities to the USA are occurred, in addition to the known export commodities, as follows:
1) Petroleum, petroleum products and related materials, 2) Gas, natural and manufactured,
3) Fish, crustacean and molluscs, and preparations thereof, 4) Coffee, tea, cocoa, spices, and manufactures thereof.
